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M Com Projects 2017-19 Batch 
S. No. Name Topic 

1 Mariya Benny (170011012274) Job stress of bank employees: a comparative 
study between private and public sector banks 

2 Shaima Thankappan (170011012280) Consumer behaviour towards retail marketing of 
textiles- an analytical study with special 
reference to Muvattupuzha Taluk 

3 Fiona Benny (170011012269) An empirical study of the relationship between 
spot price and futures price of selected 
commodities in the Indian commodity market 

4 Sayu P S (170011012279) Disclosure and pattern of corporate political 
donations: a study with special reference to Nifty 
fifty companies 

5 Liya Joy (170011012273) An analytical study on the perception of investors 
towards gold as an investment option 

6 Greeshma Darvin (170011012272) A study on customer satisfaction of online 
banking with special reference to Muvattupuzha 
Municipality 

7 Bibin Benny (170011012267) Determinants of customer satisfaction of e-
shopping websites: a study with special reference 
to Muvattupuzha Municipality 

8 Deeshma Babu (170011012268) Role of information and communication 
technology in education to meet future resource 
requirement- with special reference to selected 
schools in Muvattupuzha taluk 

9 Geethanjali T J (170011012270) Investors perception towards post office savings 
schemes with special reference to Muvattupuzha 
municipality 

10 Arathy V R (170011012266) Influence of plastic money on spending pattern of 
customers in rural area- a study with special 
reference to Nellikuzhi panchayath 

11 Gincy Jose (170011012271) Consumer preference towards e-wallets 
compared to other digital payment modes: a 
study with special reference to Muvattupuzha 
municipality 

12 Minnu M (170011012275) Impact of branding on consumer purchase 
decision of tooth paste- an analytical study with 
special reference to Muvattupuzha taluk 



13 Revathy S  (170011012276) A study on customer satisfaction on housing 
finance: with special reference to Muvattupuzha 
taluk 

14 Romiyo Johnson (170011012277) Customer perception towards co operative banks 
with special reference to Muvattupuzha taluk 

15 Rosemary Abraham (170011012278) Students’ perception and brand preference 
towards cosmetics- a study among college 
students with special reference to Nirmala 
College Muvattupuzha 

16 Sisiramol Saju (170011012281) Customer relationship management: a 
comparative study of public sector and private 
sector banks in Thodupuzha taluk 

17 Syamily Shaji (170011012282) A study on brand preference of smart phones 
among college students in Muvattupuzha taluk 
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